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This year marks the 25th birthday of the Gustavson School of Business, and 
instead of looking back, we’re celebrating our bright future with a little help  
from our friends.

This spring, the Global Leadership & Organizational Behavior Effectiveness 
(GLOBE) research project returned to Gustavson. Back in the early 1990s the late 
Dr. Robert House, from the Wharton School of Business (a visiting professor at 
Gustavson at the time), originally conceived the initiative. House was a mentor to 
our own Dr. Ali Dastmalchian who, after working on this international study  
of cross-cultural leadership involving more than 170 researchers from around  
the world for more than 20 years, is now assuming the role of president of  
GLOBE (page 7).

This year we’ve been very fortunate to have Kevin Roberts, Lovemarks author  
and executive chairman of Saatchi & Saatchi, spend time with our students, 
mentors and alumni. Not only did he deliver the keynote address on World 
Gustavson Day, but in March, he joined our MBA class to coach on “Winning in a 
Digital World,” and the power of mentorship and your personal network. Roberts 
also stuck around to play a little rugby with someone from his own network—
former teammate and longtime friend, Gustavson’s Robin Dyke (page 29).

In this special 25th birthday issue, we honour Gustavson’s 25 Alumni to Watch. 
This exemplary set of Trailblazers, Altruists, Luminaries and Cosmopolitans,  
are shining examples of our four pillars at work across the globe. We see  
Andrew Hall and Derek Juno of Mealshare (page 14) embrace opportunities 
in innovation; Chantal and Mike Schauch seamlessly combine their socially 
responsible approach to business with their personal lives (page 16); Kim Cope’s 
integrative efforts to educate the next  
generation of entrepreneurs (page 22); 
and Wyle Baoween’s international 
appreciation of this complex world 
(page 27). These alumni personify 
the school’s ongoing success. Keep 
watching—we expect them to continue 
to achieve great things in the next  
25 years!

Thank you, for shaping our past  
and providing vision for the 
future. Happy Birthday, 
Gustavson!
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BC’s business community gathered 
at the 12th annual Distinguished 
Entrepreneur of the Year Award gala 
(May 28) to honour Victoria-born music 
producer and philanthropist David 
Foster. A symbol of entrepreneurial 
excellence, this award recognizes 
an inspirational entrepreneur who 
creates a positive impact on the 
global community through his or her 
business acumen and leadership.

A music industry veteran and 
influencer, Foster is best known as a 

songwriter, composer, arranger, and 
producer. He is also a philanthropist, 
dedicating his time to the David Foster 
Foundation, raising funds to assist 
families with children in need of organ 
transplants. The Foundation supports 
these families by covering the burden 
of non-medical expenses incurred 
while their child is in treatment.

Congratulations to David Foster, 
recipient of the 2015 Peter B. Gustavson 
School of Business Distinguished 
Entrepreneur of the Year Award. n

Campus Cake
2015 marks the 25th birthday of the Peter B. Gustavson 
School of Business, and we’re going to celebrate this year—
all year. We started the festivities on a sweet note, serving 
cake to more than 700 students, faculty, staff and business 
community friends. Dr. Saul Klein, the school’s dean, 
toasted our past achievements and highlighted our growth 
potential as we look toward the future. “Being a 25-year-old 
is a very exciting time. It’s a time of growth and change. A 
time of youthful energy and boundless optimism. A time to 
tackle new challenges and explore ways to make the world 
a better place. 2015 offers the promise of all this and more 
as we expand as a business school, and continue to pioneer 
excellence in business education.”

The four-tier, white-chocolate raspberry cake was 
specially prepared by local pastry chef Deb Cater from the 
Victoria based Cakes Etc. And what’s cake without tea? The 
accompanying tea was specially blended for our birthday by 
Amoda Tea, an alumni-owned company.
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More than just a day
Gustavson’s birthday celebration isn’t just one special day, 
it’s a special year. We’ve packed the calendar with high-
profile events to celebrate with our students, faculty, staff, 
alumni and friends.

Dean’s breakfast: cultivating global Mindsets
On May 4, Dr. saul Klein, dean of the Gustavson school of 
Business, hosted a breakfast for the business community, 
co-op employers, alumni and faculty and staff to discuss the 
current landscape of business education. Using examples 
of how the school trains students to see things differently, 
Klein described how to excel in today’s work environment. 
Grads need a global mindset, creativity, hands-on 
experience, a firm commitment to the triple bottom line, 
and, most importantly, the ability to combine these skills in 
a variety of contexts and ways.

World gustavson Day
this month it’s all about our alumni. June 11, 2015, marks 
our inaugural World Gustavson Day. With events being 
held simultaneously in locations around the world, it’s an 
opportunity to connect with alumni, meet the recipients of 
our 25 Alumni to Watch honour (highlighted in this issue), 
and participate in a live webcast with executive chairman 
of saatchi & saatchi, Kevin Roberts. It’s not too late to join in 
on the celebration! Watch the webcast at uvic.ca/gustavson/
faculty/alumni.

Public lecture: research Spotlight
this fall we’re shining the spotlight on our Faculty 
researchers. On October 26, 2015, we’re inviting you to a 
faculty panel discussion on campus where our researchers 
will share their latest findings and outline how they can be 
applied to your business. event details will be posted to the 
school’s website in early september.

David  
Foster

Gustavson’s senior 
Administration serves 
up a slice. From left: 
Associate Dean David 
McCutcheon, Assistant 
Dean Pat elemans, Dean 
saul Klein and Associate 
Dean Mark Colgate.
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Last fall, at the opening of its newest branch in Broadmead, 
the Canadian Imperial Bank of Commerce (CIBC) announced 
a donation of $250,000 to the Peter B. Gustavson School  
of Business. 

CIBC and the University of Victoria have a long-standing 
relationship, with more than 64 co-op students placed 
over the past 10 years at CIBC and CIBC Wood Gundy, in 
various locations across Canada. CIBC’s donation supports 
scholarships and bursaries for students in the Bachelor 
of Commerce program. The gift is an extension of its 
continued commitment to post-secondary education that 
spans from the classroom to the workplace.

Over the next five years, 10 annual bursaries and 10 
annual scholarships of $2,500 each will be distributed to 
students who maintain a consistent grade point average, but 
have a demonstrated financial need.

“CIBC’s donation goes beyond just supporting our students 
financially,” says Gustavson’s Commerce Students’ Society 
president Stuart Mair. “It also encourages our entire student 
body to push forward academically. It reaffirms that people 
believe our education is a worthwhile endeavour.” n

Investing in  
the Future

G i v i n G  b a c k

CIBC donation gives  
students a financial boost
by Amanda Taylor and Elise Wren

BC Entrepreneurs Seed 
Student Start-ups
Terry and Myrna Daniels 
Former owners of Daniels Electronics

The Daniels’ 
generously 
donated $100,000 
to establish an 
endowment in 
support of clients 
of the Innovation 
Centre for 
Entrepreneurs (ICE), 

an interdisciplinary initiative housed within the 
Gustavson School of Business. The annual Terry 
and Myrna Daniels award will be granted to an ICE 
client who has undergone business mentorship, 
has a solid business plan, and who is in need of 
seed funding to launch his or her start-up.

Chris Nelson 
BCom ‘97, co-founder of  
Gordon Nelson Inc.
Chris Nelson (right) 
is invested in the 
next generation of 
entrepreneurs. At the 
December 5, 2014 PlanIt 
business plan completion 
(hosted by ICE), Nelson 
provided $5,000 to 
support the first place 
prize winner and 
participated as a judge.
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Sustainable Support 
Goldcorp Inc. helps CSSI
Canadian mining company Goldcorp Inc. has 
renewed its commitment to the Centre for 
Social and Sustainable Innovation (CSSI) at the 

Gustavson School 
of Business 
with a $750,000 

commitment over three years. This generous gift 
allows CSSI to expand support for sustainability 
and social responsibility throughout education, 
research and operations at the school.

Associate Dean David McCutcheon and Gustavson BCom students accept a 
$250,000 donation from CIBC.
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GLOBE project 
returns to Victoria
by Robin Brunet

An unmistakable note of warmth fills 
Dr. Ali Dastmalchian’s voice as he 
discusses the Global Leadership and 
Organizational Behavior Effectiveness 
(GLOBE) project’s return to the 
University of Victoria, 21 years after 
its inception. “My mentor, Dr. Robert 
House, conceived GLOBE in 1991 and 
was instrumental in launching it here 
in Victoria,” he says.

House passed away in 2011, but 
Dastmalchian’s current role as chair 
of the GLOBE Research and Education 
Foundation makes him think fondly 
of his colleague. “Dr. House was the 
first chair of the Foundation, which 
was established to ensure that GLOBE 
continues to evolve,” he says. “Now 
that the website, databases and other 
material have been transferred here 
from New Mexico State University, I 
can’t help but recall GLOBE’s humble 
origins.”

Specifically, House and a number 
of other researchers, including 
Dastmalchian, began GLOBE as a large-
scale study investigating a fundamental 
question: how is societal culture 
related to leadership and organizational 
effectiveness? GLOBE eventually 
involved more than 170 co-investigators 
in 62 of the world’s societies. This 
team collected data from 17,300 middle 
managers in 951 organizations, making 
the project one of the largest and 
most comprehensive of its kind in the 
management and social sciences.

Dastmalchian says, “I brought Dr. 
House here from the University of 
Pennsylvania to develop a good research 
foundation for Gustavson. Launching 
GLOBE with him was exciting, because 
I had been a student of his and he had 
informed my academic career—to the 
point where he helped me write my 
first book, The Climate of Workplace 
Relations co-authored with Paul Blyton 
and Ray Adamson.”

Dastmalchian’s prolific career has 
made him a mentor in his own right, but 
he prefers to discuss the usefulness 
of GLOBE’s findings as a business and 
international relations tool.

However, many are quick to testify 
to his impact as a mentor. When he 
stepped down as Gustavson’s Dean, 
MBA '97 alumnus Brian McKenzie 

posted, “I met Ali as a 42-year-old 
boat builder wanting to enter the new 
MBA program at UVic. Today, I’m a 
63-year-old professor at the California 
State University. Thank you, Ali, 
for helping me change my life. Your 
respect, your care and assistance led 
me on a journey where I have assisted 
thousands of young people who also 
want to change their lives.”

In the best tradition of mentors, 
Dastmalchian is preoccupied with the 
future, and of GLOBE he says, “We’re 
currently applying for grants to study 
new countries and go back to reassess 
ones we first studied 20 years ago.

“Dr. House firmly believed, as do 
I, that understanding other cultures 
makes the world a better place. He may 
be gone, but the legacy continues.” n

Coming 
Home
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Meet Jessica Okumagba (MGB). Last fall, she left 
her home in Nigeria to start the Sardul S. Gill Master 
of Global Business program (MGB), which provides 
students with the opportunity to study in 
three countries over one year, immersing 
themselves in real-world experiences from 
the classroom to the workplace.

We’ve been following Jessica’s popular 
Instagram account (@LifeofanMGBer), and 
asked her to share some of her favourite 
adventures with you. From her first week in Victoria 
to landing in the Netherlands, Jessica tells a story 
through snapshots of this super-charged, year-long 
trek. Next up? Peru! 

Photos: c
ourte

sy of Je
ssi

ca oku
magba

Picture me  
in Peru

Adventures on MGB Path Three

Legend
1: Meet the MGBers! Global Leaders.
2:  We learn a new language. 
To be truly global, you must be 
multilingual!

3:  It’s not all books. We travel 
together! The easiest way to learn 
about a new place is to go there, 
like Tofino!
4:  We even eat together. Here, 
we try Middle Eastern food and 
experience eating with our hands. 
Embracing other cultures!
5:  We love Victoria. The weather 
is perfect. 
6:  Next stop the Netherlands. 
We touch down at Maastricht 
University.

7:  Maastricht University School 
of Business and Economics (SBE) 
welcomes the MGB students. 
8:  MGBers enjoying the welcome 
lunch from the SBE - YUM!
9:  We enjoy a city tour of 
Maastricht.
10:  MGB group shot! We’ve 
so enjoyed our time in the 
Netherlands.

2
3

4
5

6

7
1

8 9
10

MgB students can 
choose one of four 
tiered global paths:
• Path 1: Victoria, Taiwan,  
 Austria 
• Path 2: Victoria, France,  
 South Korea
• Path 3: Victoria, the  
 Netherlands, Peru  
 (Jessica’s path)
• Path 4: (NEW, opens  
 January 2016) Victoria,  
 Japan, Turkey
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52 We’re celebrating 
grads who show  
the world looks 
different from here

T railblazers like Bennett Coles 
are taking risks and changing 
how business is done in entire 
industries, while Luminaries like 

Jill Earthy are providing skillful leadership to 
budding entrepreneurs. Take Paul Chaddock, 
a true Altruist, who is living and breathing 
a triple bottom line, or Daniela Vcislo, who 
became Cosmopolitan, easily transitioning 
her global mindset to find success in countries 
around the world.

These alumni embody Gustavson’s unique 
blend of business acumen and creativity. They 
give us a glimpse into who they are, and what 
makes them ones to watch.

by Robin Brunet, Carol Crenna,  
Rachel Goldsworthy, Laurie Jones,  
Sashie Steenstra, and Elise Wren

aLUMni to 
WatcH 

T R A I L B L A Z E R S  •  A L T R U I S T S  •  L U M I N A R I E S  •  C O S M O P O L I T A N S
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christian Kittleson
AssistAnt Deputy Minister for  
first nAtions negotiAtions MBA ’06

C hristian Kittleson has come full circle on his career path. After being 
the CFO for CHC Helicopters in Australia, running the Asia/Pacific 
region for the world’s largest helicopter company, he is back in Victoria.

Now, as the province’s Assistant Deputy Minister for First Nations  
negotiations, he has found a niche that perfectly combines all his past 
experiences. “My specialty had become transformative change so if an 
organization or an entity is looking to implement a new strategy, I’ve become 
good at driving that change,” he says. “The future of First Nations rights and title 
will impact many generations to come. It’s an exciting time.”

Now happily settled back in BC’s capital with his young family, Kittleson is 
ready to apply the skills he acquired during his global career to work toward 
solutions to some of British Columbia’s most challenging issues. -LJ

M ichael Smith has turned 
his passion for skydiving 
and beer into a career 
and family business.

After graduating, Smith went to work 
for KPMG. After six years with the 
company, Smith decided to prepare a 
list of industries where he could apply 
his skills. “Beer came first because I 
thought it would be fun,” he laughs. 

Smith joined Granville Island 
Brewing as finance manager and 
helped grow the business by 50 per 

T R A I L B L A Z E R S

Michael Smith
founDer, Whistler skyDiving; Director of 
finAnce, MArk Anthony group BCoM ’03

cent. Today, as director of finance for 
Mark Anthony Group, he is growing 
business for Turning Point Brewery.

As for skydiving, he was bitten by the 
bug as an international co-op student 
in Switzerland, and this eventually led 
him to co-found Whistler Skydiving.

Smith stresses that his international 
travels facilitated by Gustavson were 
invaluable. “I became proficient in 
a remarkable sport, plus I was first 
exposed to accounting while working 
in Norway for Deloitte & Touche,” he 
says. -RBPh
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T R A I L B L A Z E R S

sybil Verch
svp, Western regionAl 
MAnAger for rAyMonD  
JAMes ltD. BCoM ‘97

T he only things Sybil Verch was 
sure of when attending the 
Gustavson School of Business were 
that she had a head for numbers, a 

talent for problem-solving, a way with people, 
and a desire to control her own future.

Today, as Senior VP, Western Regional 
Manager for Raymond James Ltd., Verch is 
widely respected for getting things done.

While acknowledging that the landscape has 
improved from her early career days, Verch 
encourages fledgling female entrepreneurs to 
“be authentic to yourself, determine your own 
strengths and capitalize on them—and then 
never deviate from your course. It’s the best 
way to succeed, as long as you don’t do so at 
someone else’s expense.”

Verch, whose Raymond James Network for 
Women Advisors 2013 Women of Distinction 
Award is one of many accolades she’s earned 
over the years, will continue to dispense 
financial (and leadership) advice via a book 
currently in the publishing stages and a new 
television series, The Wealthy Life with Sybil 
Verch, premiering this fall on CHEK. -RB
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Michaela  
Tokarski
founDer, creeksiDe 
coMMunicAtions; co-founDer, 
coAstAl contActs MBA ‘01

A s the youngest in a family that 
includes four brothers, Ontario-raised 
Michaela Tokarski sought a venue of 
higher education that would stoke 

her entrepreneurial aspirations. She found it at 
the Gustavson School of Business, where she 
graduated in 2001 at age 24. “Its entrepreneurship 
model was uncommon and enabled me to see all 
sorts of career opportunities,” she says.

While still in school she co-founded Coastal 
Contacts Inc. with her brother Roger Hardy; last 
year it was sold to Essilor International for $435 
million. In 2009, having returned to Ontario, 
Tokarski launched Creekside Communications, a 
highly regarded Internet marketing firm whose 
revenue she aims to double this year.

Aside from gaining technical aptitude, Tokarski 
credits Gustavson professors for encouraging 
her to spread her wings. “One of them, Eric 
Morris, convinced me to take risks, and shortly 
afterwards Roger and I launched Coastal 
Contacts,” she says. “Who knows where I would 
be today without that kind of support?” -RB

T R A I L B L A Z E R S
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Bennett 
Coles
founDer, proMontory 
press MBA ‘07

“Apparently, I’m a risk-
taker,” says Bennett Coles. 
This naval officer turned 
author and CEO/publisher 

is changing the architecture of the 
publishing industry, one book at a time.

He started Promontory Press, a 
publishing house committed to 
supporting new authors. The company 
was born out of necessity—to get his own 
novel Virtues of War to market after some 
cold rejections from literary agents. By 
becoming a publisher and producing the 
book under his own imprint, he was able 
to receive full royalties, control the look 
of the final product and resonate with 
his target market. Coles’ international 
success has now allowed him to extend 
this model to fellow authors. Promontory 
Press, a hybrid between traditional and 
self-publishing, seeks out new, unknown 
and niche authors to publish.

Coles says that to effect change, you 
have to play by the traditional rules, but 
then take risks within those rules. He 
advises, “If you want to change minds, 
you need to know what those minds 
are already thinking and speak in their 
terms, making change enticing.” -EW

After chartered accountant Greg Smith joined the mining 
industry in 2000 because it was “full of cool people flying 
around the world,” he quickly racked up a startling list of 
achievements as an executive and then director of various 

mining companies.
Smith’s achievements include raising more than $400 million 

in debt and equity financing, closing over $1.6 billion in mining 
mergers and acquisitions, and co-founding Anthem United Inc. in 
2013, now worth $27-million.

Smith is also co-founder of the Vancouver-based Young Mining 
Professionals (YMP)—a non-profit association of mining professionals 
who share the goal of advancing the global profile and leadership of 
the Vancouver-based mining and exploration industry. 

Smith remarks, “YMP is a forum in which industry veterans are 
invited to share their insight and experience with our members.  
This can be a tough industry and these guys have seen it all; the 
knowledge transfer is invaluable, but the confidence boost is  
equally important.” -RB

Greg Smith
ceo, AntheM uniteD inc. BCoM ’00

T R A I L B L A Z E R S
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“W e’re the TOMS 
shoes of food,” 
jokes Andrew 
Hall with Derek 

Juno. “Mealshare was more about 
seeing an opportunity than seeing a 
classic entrepreneurial problem.” The 
social venture, co-founded by Hall 
and Jeremy Bryant, is a “buy one, give 
one hunger relief program” leveraging 
on the eight million people who dine 
out in Canada every day. Mealshare 

partners with top restaurants across 
the country, puts its Mealshare logo 
beside menu items, and if the customer 
selects that item, they not only get 
their meal, but also provide a meal 
to someone in need. As a conscious 
choice for social dining, Mealshare 
acts as the broker between the 
restaurant and the charity. Deciding to 
leave a comfortable job with Deloitte, 
Hall encouraged Juno, his close friend 
from UVic, to leave his post-grad 

travels and join him in the venture, 
launched in 2013.

Bc: for each of you, where did you 
see yourself after graduation?
hall: “My goal was to get into small 
business, watch some other people 
make mistakes, learn from them and 
then start my own thing. But . . . things 
don’t always go according to plan, and 
in this case it worked out beautifully.”
Juno: “I really wanted to do a long 

T R A I L B L A Z E R S

andrew Hall
co-founDer, MeAlshAre BCoM ‘11

Derek Juno
vp Business DevelopMent, MeAlshAre BCoM ‘11
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Mealshare co-founders 
Jeremy Bryant and 

Andrew Hall with VP 
Business Development 

Derek Juno.
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trip (got that out of my system!) but, 
like most other university students, 
I really wasn’t sure. There were a 
few areas I was interested in, like 
business and sustainability and public 
speaking. I was hoping to work for a 
bigger organization that would train 
me, invest in me, and provide me 
with the opportunity to develop many 
new skills. But sometimes there’s an 
opportunity that comes out of nowhere 
and it’s a now-or-never moment. It’s 
never a good time to start a business! 
But the idea was too exciting and we 
had the potential to help a lot of people 
—the opportunity had to be taken.”

What does entrepreneurship look 
like at 25?
hall: “We’ve received a lot of support 
being young people working on a 
social venture. People think we’re 
older than we are [laughs] which has 
made us ensure that we’re professional 
at all times. It’s been really cool that 
30-, 40-, and 50-year-old business 
people have trusted us with this 
business concept.”
Juno: “I’ve definitely been in meetings 
where people are surprised by how 
young we are. We end up trying to act 
older than our age because we want to 
work with the best restaurants in the 
industry. You kind of have to prove 
yourself—we’re not just kids running 
this. We’ve been very aware of our age, 
and make sure that it’s not a problem 
and that we’re a team that can be 
trusted.”

What would you say to current 
entrepreneurial students wanting to 
pursue a venture?
hall: “Start small. There’s a great book 
called Anything You Want [by Derek 
Sivers] which talks about creating a 
business that simply solves a problem. 
That can be done while you’re still 
a student. Even if it’s small, start 
something now so that you can relate 
what you learn in your degree back to 
a real life experience.”
Juno: “The best time to start a business 

is when you’re young. You don’t have 
a mortgage or people depending on 
you. If you do risk everything, the 
very worst that could happen is risk to 
your own livelihood. Being young and 
using that freedom that you have is 
huge. For us, Mealshare is a very safe 
start-up, starting small and moving 
forward. Continue looking for that 
one opportunity to start something 
amazing. Network and make your own 
luck. If you can do that, you’ll be very 
successful in this life.” -EW

T R A I L B L A Z E R S

“the best time to start a business is when 
you’re young. you don’t have a mortgage 
or people depending on you. if you do risk 
everything, the very worst that could happen 
is risk to your own livelihood.”
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A L T R U I S T S

chantal 
Schauch

Consultant,  
Junxion strategy

BCom ’03

&

Mike 
Schauch

Partner, sJostedt  
& sChauCh  

BCom ’03
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C hantal Schauch advises leaders 
of mission-driven businesses and 
non-profit organizations across 
North America on business, 

brand and marketing strategy. She also 
coaches entrepreneurs and project leaders 
on how to run successful crowdfunding 
campaigns.

For more than 10 years, Mike Schauch has 
held leadership positions in the investment 
and wealth management industry. With 
his passion for speaking and story sharing, 
Mike has delivered leadership keynotes to 
more than 1,000 post-secondary students at 
major universities in North America.

Together, Mike and Chantal have guided 
individuals and teams around the world 
in running, climbing, and adventure 
campaigns for charity. They’ve led charity 
climbs and expeditions, and produced and 
directed two documentary films, Colours of 
Edziza (2015) and Beyond the Gates of Phu 
(2012), both official selections in several 
international film festivals.

Their passion for adventure and 
mountains takes them to remote com-
munities and mountain ranges around 
the world. Together they support the 
learning and health of several students of 
SMD School for Himalayan Children in 
Kathmandu, Nepal.

The couple, currently building an 
environmentally responsible home in 
Squamish, BC, move seamlessly between 
their professional and personal lives.  
Their values drive their professional  
work, their community projects help 
them grow, and their outdoor adventures 
energize and bring meaning to it all.  
“It’s all integrated in who I am and what  
I love to do,” says Chantal. “We address  
our values with every action we take,”  
says Mike.

And they hope that those actions inspire 
other people to make better choices for 
themselves and their communities—
wherever they live, work and learn in  
the world. -RG Ph
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Paul 
Chaddock
ViCe President/CFo/Partner, 
Finest at sea mBA ‘07

P aul Chaddock makes it easy for 
his Finest at Sea employees to 
do good work, like when they 
organize Victoria’s annual Fresh 

Herring Sale fundraiser for Fishermen 
Helping Kids with Cancer.

• 2014 was the third year Chaddock and 
the crew got aboard for the fundraiser.

• 20 Finest at Sea staff in Victoria and 
more in Richmond gave their time.

• The one-day fundraiser in Victoria 
and Richmond in December 2014 netted 
almost $70,000!

Every cent raised at these events 
supports kids with cancer at BC 
Children’s Hospital.

“How can you not be moved and 
awestruck,” asks Chaddock, “knowing 
that you’ve been part of a team who’ve 
contributed in some small but very 
meaningful way to a child and their 
family, battling cancer. 

“The volunteers get so excited that they 
don’t leave when their shift is over. To 
me, that embodies the spirit of the event.”

To the kids receiving treatment at 
Children’s, Chaddock and his team 
embody the spirit of care. -RG
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W ith more than 18 years 
of senior management 
consulting experience, 
Jeffrey Harris helps 

maintain and expand the capabilities 
of PricewaterhouseCoopers (PwC), one 
of Oracle’s strategic partners.

Downtime for him is no less prolific: 
as vice-chair of the Melanoma 
Research Foundation (MRF), Harris 
has lobbied on Capitol Hill with 
the US Congress and Senate. “I use 
my business skills to help advance 
the organization’s mission and 
profile,” he says. “It’s important to 
me; I’m inspired by a friend who had 
melanoma.”

The lobbying has contributed to the 
MRF raising more than $125 million in 
the past five years—$50 million this 
year alone.

With a home base in San Jose, 
California, Harris, 45, may seem far 
removed from the Gustavson School 
of Business, “But I wouldn’t be here 
without the experience I gained at 
Gustavson,” he says. “My background 
in entrepreneurship and international 
business coupled with the program’s 
emphasis on developing students 
who are comfortable working in a 
variety of situations, locations and 
circumstances serve me to this  
day.” -RB

tim morris
indePendent Consultant mBA ’04

T im Morris’ career has spanned international boundaries from 
Australia to Canada, to Africa and beyond—utilising his UVic MBA 
throughout the journey. After success with KPMG he began working 
with World Vision, combining scientific know-how with business 

acumen to deliver land restoration, agriculture and renewable energy projects.
“I was able to bring a venture-based approach to international development,” 

he says. “We switched traditional welfare recipients into venture participants, 
promoting increased partnering and community income generation. For my 
team, it was the difference between giving a hand-up, as opposed to a hand-out.”

Having recently left World Vision after establishing a number of notable 
achievements with associated honours—including the 1st Clean Development 
Mechanism (CDM) Afforestation/Reforestation project to generate carbon credits 
and revenue for community cooperatives on the African continent and the 1st 
Clean Development Mechanism (CDM)/UNFCCC Energy Efficient Stoves Program of 
Activities established in Ethiopia—Morris has started independently consulting 
to organizations that fund international development.

“To work with some of the poorest people in the world, towards a more 
sustainable future, has been a truly humbling experience. Unfortunately, 
increased risk in vulnerable regions could undermine ongoing economic 
development and this is something I now wish to turn my attention towards.” -LJ

Jeffrey Harris
gloBal allianCe direCtor, oraCle CorPoration mBA ’95
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Jennifer 
MacKenzie
Chief Operating OffiCer, 
riChmOnd health Care MBA ’00

As COO for the Richmond Community 
of Care (part of Vancouver Coastal 
Health), Jennifer MacKenzie 
intends to build on the gains 

she’s made in her career to improve 
the sustainability of the publicly 
funded health-care system. “The 
strategies we’ve developed 
include streamlining care and 
services, and shifting the 
focus from hospital to home-
based care,” she says.

Enacting these strategies 
takes time, and MacKenzie 
acknowledges that it will be a 
challenge. “But at least we have a 
clear picture of where we want to be a 
decade from now.”

MacKenzie is well-suited to the task: 
she entered the health care profession as 
an occupational therapist in the US, and 
obtaining her MBA from UVic facilitated her 
shift into management. As COO, she leads 
a 1,600-strong staff, overseeing health care 
services to 207,000 people in Richmond—one 
of the fastest growing cities in BC. -RB
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Maya Kanigan
preSident & fOUnder, WOmen in  
leaderShip fOUndatiOn BCoM ’00

M aya Kanigan found her life’s work after she 
launched the Women in Leadership Foundation 
in 2001. With the help of her business partner, the 
Foundation is changing the landscape for women 

who see themselves in leadership positions.
“Our Foundation works with companies that want to see more 

women in senior positions,” she says. “We also have executive 
search firms wanting to know how they can partner with us.”

The Foundation has seven chapters across Canada with a 
diverse group of women between the ages of 25 to 45 as its 
primary audience. “Our youngest volunteer in our chapter 
executive is 16 and has committed to help with the launch 
of our newest program, She Can Be, aimed at empowering 
adolescent girls.”

Kanigan emphasizes the importance of volunteer work for 
women who want to advance their careers. “Volunteering in 
an industry they are passionate about builds new skills and 
introduces them to a network of decision makers.” -LJ

Jill Earthy
direCtOr, BC & YUkOn, fUtUrpreneUr Canada MBA ‘98

“I like to build things.” Jill 
Earthy has always had an 
appetite for small business. 
After building two 

successful start-ups, Earthy decided to 
channel her entrepreneurial spirit into 
helping others. At Futurpreneur, she 
now aids young entrepreneurs, aged 
18-39, to start businesses. Through 
mentorship and micro-financing, 
these young entrepreneurs have a 94% 
national success rate measured by 
payback of loans. “This past year,  
we funded 995 businesses in Canada, 
with 130 of those in BC.” Earthy 
connects entrepreneurial success 
to interactive mentorship. “As 
entrepreneurs, we do have to ask for 

help and reach a hand forward, but 
just as importantly, whatever stage of 
career we’re at we have to reach that 
hand back and make sure that we’re 
continuing to support people who are 
coming up behind us.”

entrepreneurial toolbox – Jill’s top tips  
for Successful Start-ups
You don’t have to do it all. We can’t 
be good at everything. Identify your 
strengths and your weaknesses, and 
hire or ask for help in the areas where 
you need it. 
Find a mentor. Having someone who 
can ask you the tough questions on a 
regular basis and support you is an 
invaluable resource. -EW
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Paul King
aCCOUnt exeCUtiVe (fUelS 
and lUBriCantS), imperial 
Oil ltd. BCoM ‘12

I nnovative and creative thinking 
marks Paul King’s career. In 
his co-op job application for 
MusicFest Vancouver in 2009, 

King mailed a pair of socks adding 
the caption: “I am going to knock your 
socks off, so here’s a pair when you 
lose yours!” For his second interview 
for a co-op work term at L’Oréal in 
Montreal, King flew out on his own 
dime to meet with the recruiters 
in person. He later discovered they 
had the offer on the table during the 
interview!

Kim Cope
fOUnder, earlY 
entrepreneUrS BCoM ‘13

K im Cope, 23, launched 
Early Entrepreneurs 
right out of B-School, 
igniting innovation among 

elementary and high-school students, 
teaching entrepreneurship through 
experiential learning (and even 
offering micro-loans to get the kids’ 
start-ups going). 

Cope says she’s learned more about 
life and business in the last year than 
ever before. We wanted to know: What 
have these early entrepreneurs taught 
her about entrepreneurship? 
let go of doubt. “The younger the 
student the more positive and 
ambitious they are. They never second-
guess themselves and that’s why most 
of our student start-ups are successful.” 
keep things simple. “It always amazes 
me how much we as adults over-analyze everything when 
students always manage to keep it black and white.” 
don’t let anyone tell you it’s a bad idea. “A student once 
wanted to sell duct tape wallets and all his classmates told 
him it was a bad idea and that no-one would buy them. He 
stuck to it and made them at home anyway. When he brought 
them on the day of their market sale he sold every single  
one and all the other students apologized for not taking his 
idea seriously.” 
Others can help you identify your abilities and strengths. 
“When brainstorming, there’s a section in the curriculum 
that asks students to reflect on their own skill set to 
help them come up with ideas. Every time I teach it, it’s 
wonderful to see students be the first to point out positive 
skills their peers have.” -EW



      B U s i n e s s  c l a s s   |   p e t e r  B .  g U S ta V S O n  S C h O O l  O f  B U S i n e S S      23

Ph
ot

os
: s

co
tt

 B
ar

bo
ur

 (t
op

); 
Pa

ul
 K

in
g 

(b
ot

to
m

) 

L U M I N A R I E S

S ome women don’t dream about success, they work for it.
Janet Bonaguro has worked with more than 150 organizations in 

the US, UK and Canada in her 20 years in business consulting. She 
founded Thinkspace Performance in Vancouver in 2011 to improve 

small businesses. With a network of 20 consultants, Thinkspace focuses on the 
factors Bonaguro feels have the most impact on business success: interpersonal 
and communication skills. She also educates adult students at BCIT and mentors 
other consultants.

When it comes to business advice, Bonaguro has the following tips:
• Recognize what you don’t know; don’t rely on what you think you do know.
• Your network holds far more knowledge than you ever will, find out what  
they know.
• An ability to communicate clearly and influence others is a greater predictor  
of success than knowledge.
• It isn’t about who you know as much as about what the people that you know 
think of you.
• Pick up the phone! Email and text don’t create relationships.
• Pay attention to how others react when you communicate. Consider the frame 
of reference of the other individual and adapt your style to them.
• Ask really good questions; then shut up and listen! -CC

Janet Bonaguro
fOUnder, thinkSpaCe perfOrmanCe MBA ’05

King signed on with Imperial Oil 
following his last work term at the 
company. Since then, he continues to 
use creativity and ingenuity, winning 
several multi-million dollar contracts 
in his current role and winning the 
global Mobil Excellence Award in 2014 
with ExxonMobil.

Asked to share his winning advice, 
he notes: “Socks only work once 
or twice, at least in a B2B setting. 
Buyers, interviewers, teammates, and 
whomever else you need to ‘win’ over 
to your side are informed individuals. 
Be relevant with insights and fresh 
ideas that address their explicit needs. 
What can you provide that will make 
them more successful? How are you 
affecting their (triple) bottom line? 
Make yourself indispensable and 
you’ll win every time.” -SS
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Daniela Vcislo
Team assisTanT, safeguards aT The inTernaTional 
aTomic energy agency (iaea) MBA ’09

T he truly cosmopolitan 
Daniela Vcislo boldly 
goes where few women 
have gone. Currently 

based in Vienna, Austria, Vcislo is 
team assistant of Safeguards at IAEA. 
This UN agency works globally with 
inspectors to ensure nuclear materials 
are used for peaceful purposes. There, 
Vcislo “writes numerous international, 
diplomatic, technical documents of a 
sensitive nature daily.”

She previously worked at the 
Canadian embassy in Beijing, within 
International Business Development 
and received a leadership award 
from Prime Minister Stephen Harper 
(see below) as a result of a charitable 
campaign she co-chaired there.

Vcislo’s career tips
• Her UVic MBA, international study 
experience, and previous work abroad 
all prepared her for a global career.
• To achieve objectives she often has 
to reframe situations through different 
lenses. “I consider the perspectives of 
the international inspectors, member 
state officials, and multicultural 
workplaces, all with different personal 
styles, cultures and languages.”
• Cultural knowledge is key, she 
advises. “Learn about every culture 
you’re exposed to: ask how to say hello 
in their language and always greet 
them with that.” -CC
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S helby Hejjas, 26, is living her dream job with 
Clio—a rapidly expanding international 
company focused on cloud-based legal 
practice management.

Her global travel during her studies set the stage for 
an exciting career. “My undergrad in international 
business required that I travel to Bangkok, Thailand 
for one semester,” she says. “It was a huge culture 
shock but I fell in love with the country and was 
hooked on the international aspect of business and 
commerce.”

Hejjas decided to take the MGB program and did 
one semester in Taiwan and another in Austria. To 
complete her degree, she did a six-month internship in 
Germany. “I work on special projects at Clio that are 
often uncharted territory for our company,” she says. 
“Having international experience helps me to thrive 
with the unknown and to be flexible and agile in 
rapidly changing environments.” -RJ

Goldie Luong is a shining example of someone 
visualizing what they want in life and achieving it. 
After years of success at Vancouver Island Health 
Authority, she is now the director of special projects  

 with Vancouver Coastal Health.
“My team and I won the Top Innovation Health Employees 

Association of BC (HEABC) award in 2014 for a project in 
infection reduction at Vancouver General Hospital,” says Luong. 
“We have reduced the cases of C-difficile by over 30 per cent, 
saving approximately 816 hospital days. I believe that team 
collaboration is the core to the program’s success.”

Luong travelled to Sweden in 2013, representing the Emerging 
Health Leader of the Canadian College of Health Leaders. “One of 
the key things I learned and am now incorporating into the work 
environment is optimizing efficiency while maintaining work/
life balance. It is great for staff morale.” Trips to London and 
Singapore to observe health-care systems have added depth to 
her international mindset. -LJ

Goldie Luong
direcTor of sPecial ProjecTs,  
VancouVer coasTal healTh MBA ’05

shelby Hejjas
manager of Business deVeloPmenT  
and ParTnershiPs, clio BCOM ‘10 MGB ’12
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C O S M O P O L I T A N S

Jane Zhu
owner, dragonPass MBA ’06

S oon after Jane Zhu graduated with an MBA specializing in 
entrepreneurship, she returned to her birthplace of China 
and launched DragonPass—and the rest is history.

DragonPass is the first travel service of its type in China. 
With seven million members enjoying access to VIP lounges, 
offices, spas and restaurants in airports across China and in 
Europe, it’s also well on its way to becoming the world’s favourite 
airport services provider.

Guangzhou-based Zhu intends to grow membership to 10 million 
within two years; all this because she realized when attending 
Gustavson that she “didn’t want to be just a manager, I wanted to 
be an entrepreneur. In addition to business skills, I learned how to 
make smart decisions and honed my communication skills with 
students from different countries.”

Zhu serves on the Gustavson School of Business International 
Advisory Board to help raise her alma mater’s international profile. 
She says, “I got so much from the school that there’s no question I 
want to give back.” -RB

D aniel McCombe’s inspiring career as an executive 
at international aeronautics giant Airbus Group 
began two years ago, at age 24. After playing 
an integral role in establishing the company’s 

presence in India, McCombe is now the Global Subsidiaries 
Controller of Airbus Defence and Space Division, based in 
Munich. He “provides financial expertise to support global 
industrialization strategies and better manage subsidiary 
companies, and executes market-based transactions such as 
mergers, acquisitions and divestments.”

Shortly after moving to India, McCombe launched the 
award-winning enLIGHT corporate citizenship project with 
Airbus volunteers that empowered 400 to 500 slum residents 
by providing access to decentralized solar energy and an 
education centre—all in the backyard of the Airbus offices in 
Bangalore.

Daniel 
McCombe
gloBal suBsidiaries conTroller,  
airBus grouP BCOM ’10, MGB ’11
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W yle Baoween’s life 
is characterized by 
change. He grew up 
in Yemen and then 

travelled to Jordan where he earned an 
engineering degree. After working in 
construction in Europe and Asia for a 
few years, he became intrigued by the 
business side of the industry and was 
determined to broaden his education. 
Completing an MBA at UVic was his 
next big achievement.

“I love the Canadian values and work 
environment so I was pleased to get 
an internship with Seaspan where 
I worked with people at all levels of 
the company,” says Baoween. “When 
that was through, they offered me a 
full-time job in Vancouver as a project 
manager.”

His position requires he work with 
international vendors so he truly 
knows what it means to lead with a 
global mindset. “At Seaspan we have 
a diverse, international team and to 
achieve results I get a chance to do 
business around the world, right  
from home.” -LJ
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C O S M O P O L I T A N S

Discussing leadership when working globally, 
McCombe feels the traditional “expat” concept is 
changing. “As much as we feel the instinct to hold 
onto our cultural norms, the same feeling is equally 
strong amongst those who are culturally apart 
from ourselves, and with whom we are seeking to 
collaborate. Taking steps in their direction helps 
them take steps towards you,” he says.

However, McCombe says patience is required in 
cultural immersion. “I don’t prioritize short-term 
adaptation, but rather long-term gradual adaptation. 
Sometimes being an outsider, or having a different 
perspective, is worth holding on to.” When trying 
to find comfort in new surroundings, the key is in 
learning how to manage moments of discomfort and 
taking things in stride. -CC

Wyle Baoween
ProjecT manager, Business soluTions and Technology, seasPan ulc MBA ’13
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Stephanie Du is a dream chaser, not a 
day-dreamer. Prior to accepting a co-
op work term at the Fleet Maintenance 
Facility (FMF) at the Department of 
National Defence, she had a clear 
vision of how she would achieve her 
ultimate career goal: to be a Canadian 
Forces pilot.

The four months she spent as a 
technical services co-op student gave 
her the opportunity to experience the 
workplace environment she’s planning 
to join post-graduation.

Not that she felt immediately at ease, 
mind you. “It was definitely a huge 
learning curve for me,” Du says. “I’ve 
never been around military personnel, 
so I had to quickly learn a respectful 
way of greeting them, speaking with 
them, and how to present myself in a 
professional, business-like manner. 
But, at the end of my co-op term, 
everything felt a lot more comfortable 
than the first time I stepped foot onto 
the base.”

Vic O’Connor, a technical services 
officer at the FMF and Du’s co-op 
work term supervisor, helped her 
acclimatize; taking extra care to 
mention her interest in joining the 
Forces when he introduced Du to her 
new work colleagues. This helped 
break the ice. Military personnel 
were happy to answer her questions 
and offer career advice. Among them 
was Commander Ryan Solomon, 
engineering manager at FMF, who 
placed a call to the squadron that led 
to the opportunity of a lifetime for an 
aspiring air force pilot: a tour of 443 
Maritime Helicopter Squadron.

Du’s visit to the Squadron, including 
a flight in the Sea King helicopter, 
cemented her future plans. “It was 
a good feeling because I’d been in 
planes before, but I’d never been in 
a helicopter and I’d never been in a 
plane and not been fully strapped 
down. This experience supported my 
passion of ‘can I do this?’ and ‘am I 

going to feel OK during the flight?’ It 
pushed me further along my path of 
wanting to become a pilot.”

She also got a glimpse of her 
future self on the tour. Du had 
the opportunity to meet with a 
female captain and chat about her 
experiences. “That was extremely 
useful because those are the types 
of questions and answers you can’t 
just Google online. You really need 
someone who has gone through it 
themselves and can be honest about 
what they’ve been through.”

Although he takes no credit for Du’s 
special field trip, O’Connor deserves 
recognition for his commitment to 
providing Du with a personalized 
learning experience. His collaborative 
approach establishes goals for the 
work term and assigns projects aimed 
at cultivating and strengthening 
the skills Du wishes to refine. “We 
work on these things together,” he 
says, “I provide enough background 
information and guidance and she 
knocks it out, it’s great.”

Du echoes his enthusiasm. “There 
have been so many positive exper-
iences that I’ve had here, and I’m 
excited to see the next chapter of my 
life unfold.” n
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Joining the Ranks
Civilian work term inspires trajectory for BCom student
by Krista Boehnert

s P o t L i G H t
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Use the word networking with Kevin Roberts and 
his blue eyes flash. “I don’t network, I connect,” 
he says. “Somehow to me, networking feels very 
manipulative and like work. Lay a net, trap people, 
then work it—I much prefer the word connecting.”

Whether it is connecting with people and inspiring 
them to action, or as executive chairman of Saatchi 
& Saatchi, one of the world’s leading creative organ-
izations, Roberts is a global leader in the world of 
marketing, where connections are a must.

“We live in a world where we are inspired to 
connect—through technology we have the tools to 
connect with whatever is important to us at any time 
of day. There really is no excuse.”

In addition to connections, Roberts’ business 
formula for creative leadership rests on four pillars: 
IQ + EQ + TQ + BQ. Being smart, drawing on emotions 
and using technology are the fundamentals, he says, 
but business intelligence (BQ) is the difference-
maker.

“You have to be quick, bloody quick.” It’s something 
he learned from his first employer and mentor, the 
legendary Mary Quant. “In fashion it’s all over in 
six months, if you miss it, you miss it. The killer 
app today is ‘stratecution,’ great strategy and great 
execution. Fail fast, learn fast, fix fast.

“I can’t tell you how many times my connections 
have enabled me to solve a business problem. And I 
think having connections outside your core business, 

on the fringes, are more important than within your 
own industry.”

“Staying connected is never more important than 
when you are on the edge,” he says, referencing 
both strategy and UVic’s location on the edge of 
the Pacific. As a global influencer, Roberts’ passion 
is leadership and innovation, and his priority is 
mentoring future business leaders.

The Sardul S. Gill Graduate School MBAs are the 
lucky beneficiaries of his connection with Robin 
Dyke, head of Gustavson’s mentorship program, who 
renewed their friendship in 2007 with an invitation 
to visit the business school. They’ve remained 
connected ever since, sharing their love of sports and 
passion for compelling and creative leadership.

The two met on a Toronto rugby field in 1998 where 
Roberts muscled his way onto the pitch and promptly 
took charge, as is his way. (“No-one stamped follower 
on my backside, or anyone else’s for that matter,” says 
Roberts in a good-natured aside.)

“Our relationship demonstrates the power of 
connections and that it is not the connection alone 
that brings good, it is the nature of the relationship, the 
inherent goodwill that has, and is, being developed in 
the relationship, that creates the benefits,” says Dyke.

Revolution starts with language, says Roberts. 
So go with your heart, stop networking and begin 
connecting. Good things will happen. Just ask 
Roberts, Dyke and UVic. n
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Winning in a High  
Speed World
Stop networking, start connecting
By Dianne George

World Gustavson Day 
keynote speaker, Kevin 
Roberts (left) with Robin 
Dyke. In March, Roberts 
received an honorary 
professorship in Leadership 
and Innovation from UVic.



It was two in the morning and 
our entire MBA class, along with 
our professors, were packed into a 
basement karaoke bar in Seoul. The 
music had stopped, I’d downed two 
bottles of Korean “wine” and the 
crowd was begging for more. The 
crowd wanted one more joke. I had 
done three stand-up comedy bits for 
the first time in my life and I was 

killing it, or at least the drunken mob 
thought so. At this point, I was just 
having fun, but I was one joke away 
from a life-changing moment.

I dug deep into the drunken crevices 
of my brain to pull out an old joke, 
a joke I hoped had not made it up to 
Canada from my native home in the 
southern US. It hadn’t. The actual 
joke is irrelevant, nor could we write 
it here if it was. After delivering the 
punch line, I threw the screeching 

microphone on the table and looked 
out at a crowd of silent, shocked, 
slack-jawed spectators. There was a 
brief moment of horribly awkward 
silence before the crowd erupted with 
laughter. It was the first truly novel 
thing I had ever done in my life, and I 
was addicted.

I knew then I would write jokes for 
a living, no matter the consequences, 
obstacles, crappy pay, or the fact 
that I’m barely qualified to type an 
email. Luckily (I think), my wife is as 
irresponsible as I am, and encouraged 
me to leave my high-paying job to 
pursue the untold riches of being a 
stay-at-home dad and publish my 
first book, Where the Hell Were Your 
Parents? So far, the book is selling like 
hotcakes, which makes me question 
why we didn’t talk more about 
hotcakes during my MBA 
program.

In Dr. A.R. Elangovan’s last 
lecture to newly minted grads 
in June, he spoke of finding 
one’s calling, of climbing the 
ladder of success, only to 
find the ladder against 
the wrong wall. I’ve 
climbed to the top 
of the wall several 
times throughout 
my career, 
only to realize 
that I hated the 
view. Everything on 
paper said I should be 

fulfilled. I was successful, had money, 
respect, security and job offers around 
every corner. There are many reasons 
we climb the wrong walls: social 
norms, family pressure, the desire 
for material possessions, or perceived 
obligations. But the one that always 
got me, was ego.

I enjoyed being good at things, and I 
guess I still do. I loved people telling 
me that I was the cat’s meow. That’s 
ego. It took me years to realize I didn’t 
actually like the jobs I was doing; 
I only enjoyed being good at them, 
and there is a huge difference. In 
one scenario, you love your job every 
three months when the results are 
posted and everyone tells you how 
great you are. In the other, you write 
inappropriate hippie jokes for days, 
weeks, months, and never even realize 
you are working.

As Elangovan explained, it’s not 
easy to find one’s calling; 

the ongoing commotion 
around us makes it 

almost impossible to 
see clearly. You might have 

to get a little dirty, drunk, 
or irresponsible to see 

through the fog. But 
then again, should you 

really be taking 
career advice 
from a self-
proclaimed 
professional 

smart-ass? n
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The Last Laugh
Karaoke, hippie jokes and finding my calling
by Nathan Weathington (MBA ’07)
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From Stockholm to Hong Kong (and of course, Victoria): Happy Birthday, Gustavson!
Top: Elanna Eagle,  BCom, took this photo while on exchange to Stockholm University Business School.
Bottom: Hilary McVey, MBA ’08, took this photo while on exchange to City U of Hong Kong.

ElANNA EAglE

HilAry MCVEy

v i e w  f r o m  e x c h a n g e
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25 Alumni To Watch
Celebrating grads who show the world looks different from here
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